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• Popularity of certain types of events
• Topics of greatest interest
• Barriers to event attendance
• Preferred timing and length of events
• Event strategy challenges faced by public sector 

marketers  

What You’ll 
Learn
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Background
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Who We Surveyed
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5

40%

60%

Location

DC

Outside DC

40%

46%

13%

0% 20% 40% 60%

55+

35-54

25-34

Age

51%

59%

45% 50% 55% 60%

IT Staff/Decision maker

Program
Leader/Director/

Manager

Role



Why do they 
attend?



2019 FEDERAL EVENTS WEBINAR|  MARKET CONNECTIONS, INC.  |  703.378.2025

Consider Your Topic To Drive Attendance
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36%

46%

55%
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67%
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Keynote speaker(s)

Networking opportunities

Length of time

Location

Price

Topic

Expand my 
knowledge and 
understanding of the 
topic.

HOMELAND SECURITY

“
Learn about 

technology , meet 
with vendors , meet 
other IT people, 
interesting topic.

FEDERAL MEDIATION & 
CONCILIATION SERVICE (FMCS)

“
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Cyber security and Cloud Services Garners Most 
Interest

REACHING YOUR AUDIENCE THROUGH EVENTS
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Budget and Travel Restrictions Are Top Barriers
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How and when do 
they plan? 



2019 FEDERAL EVENTS WEBINAR|  MARKET CONNECTIONS, INC.  |  703.378.2025

Majority Will Attend Same Amount With Those 
Under 45 More Likely to Attend More
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34%

41%

23%

Plans to Attend: Last Year vs. This Year

Attend fewer Attend about the same Attend more

36%
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45 or older
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Plans to Attend: Last Year vs. This Year
BY AGE

Fewer More
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Nearly Half Willing To Try New Events, Those in DC 
and Under 45 More Likely 
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49%

Attending Same Events vs. Trying New Events

Do not attend events
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43%
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DC

Attending Same Events vs. Trying New Events
BY LOCATION & BY AGE
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45 or older
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Poll Question #1
How far ahead do you 
start marketing events?
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One to Three Months of Advance Notice is Ideal
REACHING YOUR AUDIENCE THROUGH EVENTS
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Use Email, Professional Associations and Colleagues 
to Help Inform Your Audiences About Events

REACHING YOUR AUDIENCE THROUGH EVENTS

8%
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Sources Used to Learn About Events
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What events do 
they attend?
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Seminars/workshops & Conferences/Conventions 
Most Attended Event Types
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Seminars/workshops

1 2 to 3 4 or more
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Defense Agencies More Likely To Attend Different 
Types of Events
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Conferences/ 
conventions Executive briefings Trade shows Receptions Charity events/ 

fundraisers
Customer 

conferences
Product launches / 

announcements Entertainment

REACHING YOUR AUDIENCE THROUGH EVENTS



2019 FEDERAL EVENTS WEBINAR|  MARKET CONNECTIONS, INC.  |  703.378.2025

Those in DC More Likely To Attend More Types of 
Events Than Those in the Field
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Conferences/
conventions

Executive 
briefings Receptions Trade shows Charity events/

fundraisers
Customer 

conferences

Product launches 
/ announce-

ments
Entertainment Press 

conferences

REACHING YOUR AUDIENCE THROUGH EVENTS
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Top Ten Events Listed by Respondents
REACHING YOUR AUDIENCE THROUGH EVENTS 20

FCW

FedScoop

Digital Government Institute

Military Times

Defense One

Defense News

AFCEA

AUSA

Amazon Web Services

GovExec/NextGov

In the past 12 months, which of the following organizations’ events do you recall attending?



Fireside Chat with 
Government 
Marketing University
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EVENTS DOMINATE MARKETING DOLLARS & TIME
• A majority of marketers around the table agreed event marketing 

took the largest chunk of their budget and time

Highlights
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PURPOSE OF EVENTS

Highlights

Generate 
Leads

Accelerate 
Pipeline

Customer 
Engagement

Thought 
Leadership



Poll Question #2
Where do webinars fall 
in your strategy?
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WEBINARS ARE NOT CONSIDERED EVENTS
• Majority of focus group 

participants did not 
consider webinars part of 
their event strategy, 
rather listing it under 
their digital marketing 
activities

Highlights
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COLLABORATION OF SALES AND MARKETING TEAMS IS 
VITAL TO SUCCESS
• Pre-event

 Making the argument for attendance
 Understanding goals
 Buy-in from management

• During event

 Participation
 Meetings

• Post-event

 Follow-up
 Tracking for ROI

Highlights



Final Thoughts



Marketing 
Resources
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29CONFIDENCE, TRUST & ITS IMPACT ON FEDERAL MARKETING



JOIN US! 
Thursday, May 9
8:30-11:30 AM EDT
Center for Education at Wolf Trap
Vienna, VA

content 
marketing 
review: 2019

TO REGISTER: 
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31www.thegainconference.com
Early bird pricing thru June 30th

http://www.thegainconference.com/


2019 FEDERAL EVENTS WEBINAR|  MARKET CONNECTIONS, INC.  |  703.378.2025

32

GMarkU Learning Corner

10 Insider Tips on 
How to Market to a 

Federal CIO  

9 Insider Tips for 
Engaging with Federal 
Public Affairs Officers

7 Insider Tips for 
Engaging with Chief 

Procurement Officers

NEW GMarkU Website coming in May 2019!



Survey



Contact
Information Aaron Heffron, President, Market Connections

703.966.1706
AaronH@marketconnectionsinc.com

Lou Anne Brossman, Founder, GMarkU

703.408.4311 
LBrossman@gmarkU.com

mailto:AaronH@marketconnectionsinc.com
mailto:LBrossman@marketconnectionsinc.com
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