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What You’ll 
Learn • Who are they following?

• What sites are federal decision-makers visiting 
most?

• Where can they access social media?
• When are they spending time on these sites?
• How are they using social media for and do they 

respond to work-related advertising?



Change in Past 2-3 
Years



SOCIAL MEDIA PULSEPOLL™  |  MARKET CONNECTIONS, INC.  |  703.378.2025

HOW ARE FEDERAL EMPLOYEES USING SOCIAL MEDIA IN THE WORKPLACE?

Over the past 2-3 years, to what extent have you increased or decreased your use of social media overall?

5

Net Usage Growth over Past 2-3 Years

8%

16%

30%

29%

19%

0% 5% 10% 15% 20% 25% 30% 35%

Significantly decreased

Somewhat decreased

No change

Somewhat increased

Significantly increased

48%

23% ≤40 yr 41-55 yr 56+ yr
42% 23% 18%

≤40 yr 41-55 yr 56+ yr
42% 35% 59%



SOCIAL MEDIA PULSEPOLL™  |  MARKET CONNECTIONS, INC.  |  703.378.2025

HOW ARE FEDERAL EMPLOYEES USING SOCIAL MEDIA IN THE WORKPLACE?

What is at the root of this increase? (open end)

6

Top Reasons for Increased Use

5%

5%

9%

9%

9%

9%

10%

10%

10%

12%

22%

0% 5% 10% 15% 20% 25%

Stay up to date with news and current events

Knowledge/learning

More useful

To keep in touch/stay up to date with friends and family

Research/find products, services, and companies

Hard to avoid/ignore

To fill up spare time/be engaged

Ease of access/use/apps

Networking capabilities-Professional

Need for more connections/contacts

More information/more topics of interest/quality content
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HOW ARE FEDERAL EMPLOYEES USING SOCIAL MEDIA IN THE WORKPLACE?

What is at the root of this decrease? (open end)

7

Top Reasons for Decreased Use

4%

7%

11%

11%

13%

13%

17%

20%

22%

26%

0% 5% 10% 15% 20% 25% 30%

Restrictions on using social media at work

Focusing on personal health, friends, and family offline

Annoying/Boring

Not useful/No value addition

Irrelevant/Inappropriate content/Ads

Busy/Lack of time

Toxic content/Bullying and harassment

Non-productive/Causes distraction

Don't like social media/No trust

Security/Privacy concerns



When Feds Use 
Social Media
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HOW ARE FEDERAL EMPLOYEES USING SOCIAL MEDIA IN THE WORKPLACE? 9

When Do Feds Use Social Media?

Wake-up: 14%

Morning commute: 8% Evening commute: 8%

After work: 42%

Workday: 11% Lunch break: 22%

2019 Market Connections Federal Media & Marketing Study
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Primary Reasons for Social Media Use

HOW ARE FEDERAL EMPLOYEES USING SOCIAL MEDIA IN THE WORKPLACE?

Overall, what are the primary reasons you use social media? (Select top three)

10

3%

8%

23%

27%

30%

41%

53%

73%

0% 10% 20% 30% 40% 50% 60% 70% 80%

Other

To fill up spare time

To find funny or entertaining content

To share photos videos with others

To research/find products, services and companies

Networking for work related purposes

To stay up to date with news and current events

To stay in touch with friends and family

≤40 yr 41-55 yr 56+ yr
27% 7% 4%
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Time Spent Per Day on Social Media

HOW ARE FEDERAL EMPLOYEES USING SOCIAL MEDIA IN THE WORKPLACE?

Overall, how much time do you spend per day on social media during your workday, before or after work hours, and on the weekends?

11

15%

15%

37%

10%

16%

29%

16%

23%

17%

17%

25%

9%

25%

19%

4%

14%

2%

3%

2%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

On the weekends

Before or after work hours

During the workday

None <15 minutes 15-30 minutes 31-59 minutes 1-2 hours 3-4 hours 5 hours or more
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HOW ARE FEDERAL EMPLOYEES USING SOCIAL MEDIA IN THE WORKPLACE? 12

Mobile Devices in the Workplace

23%

76%

Works in a Secure Space Where Personal 
Mobile Devices Are Prohibited

Yes No

Mobile Device Use in the Workplace

23%

13%

26%

36%

0% 10% 20% 30% 40%

Do not use a mobile device in
my workplace

A work mobile device

Both a work and personal
mobile device

A personal mobile device

Defense Civilian
36% 13%

2019 Market Connections Federal Media & Marketing Study
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Devices to Access Social Media at Work

HOW ARE FEDERAL EMPLOYEES USING SOCIAL MEDIA IN THE WORKPLACE?

To what extent are you allowed to access social media using the following devices while at work?

13

31%

30%

76%

80%

47%

38%

10%

13%

22%

32%

14%

7%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Using a computer provided
by your employer

Using a mobile device
provided by your employer

Using your own personal
computer

Using your personal mobile
device

Fully allowed to access social media Permitted to access, but with restrictions Prohibited from access
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HOW ARE FEDERAL EMPLOYEES USING SOCIAL MEDIA IN THE WORKPLACE?

What do you see as the primary benefits of social media in a workplace setting? (Select top 3)

14

Benefits of Social Media in the Workplace

8%

4%

9%

26%

27%

28%

31%

46%

69%

0% 10% 20% 30% 40% 50% 60% 70% 80%

No benefits

Other

Enhances productivity

Allows employees a mental break

Training and development opportunities

Collaboration to solve problems

Finding and connecting with potential job candidates

Employees can build professional contacts/relationships

Networking capabilities
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HOW ARE FEDERAL EMPLOYEES USING SOCIAL MEDIA IN THE WORKPLACE?

What do you see as the primary drawbacks of social media in a workplace setting? (Select top 3)

15

Drawbacks of Social Media in the Workplace

3%

1%

4%

11%

11%

22%

45%

59%

63%

65%

0% 10% 20% 30% 40% 50% 60% 70%

No drawbacks

Other

Reduces employee relations

Risks damage to employer’s reputation

Bullying and harassment

Discourages face to face interaction

Causes distraction

Potential for inappropriate use

Security concerns

Decreased productivity

≤40 yr 41-55 yr 56+ yr
69% 45% 37%

≤40 yr 41-55 yr 56+ yr
23% 11% 8%

Defense Civilian
73% 56%
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HOW ARE FEDERAL EMPLOYEES USING SOCIAL MEDIA IN THE WORKPLACE?

What best describes your feelings about the privacy/security of your personal information on social media?

16

Feelings About the Security of Personal Info on Social Media

1%

11%

43%

46%

0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%

Not at all concerned

Not very concerned

Somewhat concerned

Very concerned



Where are They 
Going and Why?
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HOW ARE FEDERAL EMPLOYEES USING SOCIAL MEDIA IN THE WORKPLACE? 18

Federal Workers Top Online Social Sites Used

76%

56%

42% 42%

0%

10%

20%

30%

40%

50%

60%

70%

80%

Facebook LinkedIn Instagram Twitter

2019 Market Connections Federal Media & Marketing Study
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Most Frequently Visited Social Media Site

HOW ARE FEDERAL EMPLOYEES USING SOCIAL MEDIA IN THE WORKPLACE?

Which site do you most frequently visit while at work or during personal time?

19

4%

3%

6%

9%

20%

60%

0% 10% 20% 30% 40% 50% 60% 70%

None of the above

Other

Instagram

Twitter

LinkedIn

Facebook

≤40 yr 41-55 yr 56+ yr

23% 3% 3%
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Last Time Social Media Sites Were Accessed

HOW ARE FEDERAL EMPLOYEES USING SOCIAL MEDIA IN THE WORKPLACE?

When was the last time you used or accessed the following social media sites?

20

2%

4%

9%

10%

21%
19%

30%

30%

28%

40%

18%

1%

2%

2%

4%

6%

7%

8%

23%

28%

33%

70%

QQ (Tencent)

TikTok

Tumblr

Quora

Reddit

Snapchat

Pinterest

Instagram

Twitter

LinkedIn

Facebook

Casual users (within past week/within past month) Power users (within past 24 hours)
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Those ≤40 More Likely to Access Within the Past 24 Hours

HOW ARE FEDERAL EMPLOYEES USING SOCIAL MEDIA IN THE WORKPLACE?

When was the last time you used or accessed the following social media sites?

21

73%

50% 50%

35%
27%

19% 19%

67%

23% 21%

31%

5% 7% 7%

71%

25%

16%

33%

3% 5%
1%

0%

10%

20%

30%

40%

50%

60%

70%

80%

Facebook Twitter Instagram LinkedIn Snapchat Pinterest Reddit

≤40 yr 41-55 yr 56+ yr



Social Media for 
Work
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Have you “Friended” Work Colleagues on Personal Social 
Media Sites?

HOW ARE FEDERAL EMPLOYEES USING SOCIAL MEDIA IN THE WORKPLACE?

Have you ever “friended” current work colleagues on traditionally personal social media sites like Facebook and Instagram?

23

72%

28%
Yes No
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Have You Used Personal Social Media to Learn About a 
Contracting Firm?

HOW ARE FEDERAL EMPLOYEES USING SOCIAL MEDIA IN THE WORKPLACE?

Have you ever used specifically Facebook, Instagram, or Twitter to gain knowledge/learn about a potential contracting firm or vendor? 

24

36%

64%

Yes No

Defense Civilian
47% 30%

≤40 yr 41-55 yr 56+ yr
58% 35% 31%
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Have You used Personal Social Media to Learn About 
Individuals from a Potential Contracting Firm

HOW ARE FEDERAL EMPLOYEES USING SOCIAL MEDIA IN THE WORKPLACE?

Have you ever used Facebook, Instagram, or Twitter to gain knowledge/learn about an individual that you are planning to, or have, met with from a potential contracting firm or vendor?

25

Defense Civilian
51% 35%

41%

59%

Yes No
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Following on Social Media

HOW ARE FEDERAL EMPLOYEES USING SOCIAL MEDIA IN THE WORKPLACE?

Which of the following do you formally follow on your social media feeds (including LinkedIn, Facebook, Twitter, etc.)? (Select all that apply)

26

15%

8%

13%

14%

19%

25%

32%

32%

49%

49%

58%

0% 10% 20% 30% 40% 50% 60% 70%

Other

Other manufacturers

Research firms

Government contracting firms

Technology manufacturers

Retailers

State/local government agencies

Your employers

Federal government agencies

Professional or trade associations

News organizations
Defense Civilian

59% 43%

Defense Civilian
28% 14%

Defense Civilian
23% 9%
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HOW ARE FEDERAL EMPLOYEES USING SOCIAL MEDIA IN THE WORKPLACE?

When reviewing or learning about a potential vendor/partner for work-related purposes, how likely are you to go to the following to perform due diligence and obtain more information?

27

45%

52%

36%

24%

9%

9%

21%

22%

19%

10%

6%

4%

24%

15%

25%

27%

28%

22%

11%

12%

21%

39%

58%

66%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

YouTube

Twitter

Facebook

LinkedIn

Corporate website

Use a search engine

Very unlikely Somewhat unlikely Somewhat likely Very likely
% Likely

87%

86%

66%

46%

27%

35%

Obtaining Info About a Potential Vendor

≤40 yr 41-55 yr 56+ yr
50% 37% 28%
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HOW ARE FEDERAL EMPLOYEES USING SOCIAL MEDIA IN THE WORKPLACE? 28

During the Buying Process 

24% 28%

47% 45%

0%

20%

40%

60%

80%

100%

Twitter Facebook/Facebook
communities

LinkedIn/LinkedIn
communities

Slideshare

% Somewhat/Very Effective
Effectiveness to Inform & Educate 1 in 10

Share work-related online 
content via social media

Top Motivations to Share
1. Is relevant at a particular point in time
2. Includes valuable data points
3. Contains thought-provoking ideas

2019 Market Connections Content Marketing Review
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Work-Related Ad Recall on Social Media

HOW ARE FEDERAL EMPLOYEES USING SOCIAL MEDIA IN THE WORKPLACE?

In the past 7 days, do you recall seeing any work-related ads on either of the following types of social media?

29

30%

63%

54%

24%

15%

13%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Personal-focused social media
sites (Facebook, Instagram)

Business-related social media
(LinkedIn)

Yes No Unsure/do not recall
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Clicking on Work-Related Ads in Social Media Feed

HOW ARE FEDERAL EMPLOYEES USING SOCIAL MEDIA IN THE WORKPLACE?

How likely are you to click on work-related posts/ads that appear in your personal social media feed? 
What would entice you to click on a work-related ad in your social media feed?

30

28%

1%

18%

22%

22%

69%

0% 20% 40% 60% 80%

I don’t click on ads

Other

Interesting video presented

The advertiser is familiar to me

Interesting photograph presented

The topic is of interest to me

Enticement to Click

23%

28%

35%

15%

0% 5% 10% 15% 20% 25% 30% 35% 40%

Not at all likely

Not very likely

Somewhat likely

Very likely

Likelihood to Click
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Attitude Toward Work-Related Ads in Social Media Feed

HOW ARE FEDERAL EMPLOYEES USING SOCIAL MEDIA IN THE WORKPLACE?

What is your general attitude toward work-related ads in your social media feed?

31

37% 35%

29%

Potentially useful Annoying Indifferent

≤40 yr 41-55 yr 56+ yr
54% 41% 24%



Key Takeaways
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Key Takeaways
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Feds are just like us. Post 
when they are most likely 
to see your updates and 
with information they want.

• CONSIDER TIME OF DAY FOR POSTING….
While we see feds have more access than we originally 
thought, a majority of time spent is before/after work. 
Consider high-traffic times for posting updates.

• …AND WHAT YOU’RE POSTING WHEN
Feds want information that supports their views and 
educates. One-quarter note a benefit for training and 
development and collaboration to solve problems. Be 
an educator, partner and problem solver.



Click to edit Master subtitle style

Key Takeaways

SOCIAL MEDIA PULSEPOLL™  |  MARKET CONNECTIONS, INC.  |  703.378.2025

Have a social media policy 
that ensures all corporate 
pages are helpful, 
individuals’ feeds don’t 
distract, and your 
partnerships are leveraged.

• REVIEW CORPORATE FEEDS AND DISCUSS PERSONAL 
FEED POLICIES
Traditionally “personal” social media is being used to 
research and investigate companies and individuals. 
An audit of what appears may be necessary when 
pursuing sensitive contracts, especially in DoD.

• BASK IN THE HALO OF TRUSTED PARTNERS
Trade associations and media properties are among 
the most followed social media sites. They are also 
among the most trusted as sources of information. 
Leverage those partnerships to reach your customers.



Click to edit Master subtitle style

Key Takeaways

SOCIAL MEDIA PULSEPOLL™  |  MARKET CONNECTIONS, INC.  |  703.378.2025

Advertising can take a large 
chunk of your media 
purchasing budget. Make 
smart choices based on 
where they go and what 
they want to see.

• CONSIDER YOUR AUDIENCE AND WHERE THEY’RE 
GOING
Feds are frequenting Facebook more than any other 
social site. Yet twice as many recall work-related ads 
on LinkedIn over Facebook. Nearly half say they would 
likely click on a work-related ad. Advertise where they 
are, not where you hope they are.

• MAKE SURE YOUR ADVERTISING IS TOPICAL 
Seven out of ten are likely to click on ad that is a topic 
of interest. This is even more important than some 
visual components like photos and videos. 



Fireside Chat: 
Leveraging Social 
Media to Reach the 
Feds
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Red Hat 2019 Government Symposium

Day-of metrics:
• Total engagements: 595
• Increased engagement: 1,309%

*from previous date range
• Organic impressions: 28.9k
• Increased impressions: 1,273%

*from previous date range



Marketing 
Resources



• 2019 Federal Media & Marketing Study Dashboard & Reports
www.marketconnectionsinc.com/fmms2019study/ 

• 2019 Content Marketing Review: Federal & Beyond
www.marketconnectionsinc.com/cmr2019study/

• Market Connections Federal Central
www.marketconnectionsinc.com/fedcentral/

Follow us on social media
https://www.linkedin.com/company/market-connections-inc-/
https://twitter.com/mkt_connections



0

CONFIDENCE, TRUST & ITS IMPACT ON FEDERAL MARKETING



REQ website
www.req.co 

Watch our videos and podcasts
https://www.youtube.com/channel/UCfqy50YyoOjtofGNkYY0skA

Follow us on social media
https://www.linkedin.com/company/req/
https://www.facebook.com/REQ.OwnWhatsNext/
https://www.instagram.com/req.official/
https://twitter.com/req_co



Survey
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Contact
Information Aaron Heffron, Market Connections

President
703.966.1706
aaronh@marketconnectionsinc.com

Casey Dell’Isola, REQ

Account Supervisor
703.287.7805
cdellisola@req.co
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